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This white paper outlines the main challenges
that local authorities and companies face in
reaching the requirements of Procurement
Policy Note 06/20, the Social Value Act
enhancement, which took effect on 1st
January 2021. PPN 06/20 is a UK Government
initiative to reach the UN Sustainable
Development Goals by 2030 and improve the
wellbeing of local society by harnessing the
£357 billion of annual government spending
on public sector procurement for social value.  

The findings and conclusions of this white
paper are based on whatimpact’s extensive
research and outreach to both local councils
and other government authorities, as well as
companies bidding for government tenders
and working as government contractors. The
research consisted of one-on-one interviews,
questionnaires and workshops.
 

 Clear Social Value Goals
Creating and Bidding for Tenders
Challenges of Creating Social Value
Locally
Monitoring and Reporting on Social Value

The paper contains four key sections: 
1.
2.
3.

4.

In each section, we explore how local
authorities set requirements and evaluate
social value, and how this translates to
companies. Each section also outlines the
possible ways of resolving these issues.
Although the list of challenges identified
might seem long, one must remember that
the concept of social value and its role in
procurement is new. It is only natural that
when new practices and processes are
created in an already complex procurement
environment, it takes time to identify the most
beneficial way of implementation. 

 

Abstract
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Introduction
After years of working and being active in the
social value space, we at whatimpact.com
are pleased to see significant progress being
made both on the side of local authorities and
companies to create real and meaningful
impact for local communities. However, there
are still many obstacles to overcome before
we see a cohesive and standardised strategy
for planning, delivering and reporting on
social value across all local authorities and
companies. 

The Social Value Act Enhancement (PPN
06/20) states that 10%-30% of the scoring of
any given tender must be weighted towards
social value. This thus harnesses government
tenders for social value delivery, resulting in
companies prioritising making a difference
into their community as a key part of their
business. Since the legislation has set in, the
focus on social value has improved
dramatically, with social value changing from
being a ‘nice-to-have’ to an essential part of
the tender winning process. 

However, it will take time for all local
authorities to develop clear systems for
planning and assessing social value.
Currently there is significant variation in the
maturity of social value as a concept across
the country, from frameworks to local
guidelines to a complete lack of
implementation of the PPN 06/20. This
variation has caused much confusion for
companies, who are unclear on what social
value to deliver, how this can be delivered
and how it will be evaluated. Local authorities
too are often struggling with implementing
clear strategies to manage and evaluate
social value in tenders, on top of an already
significant workload. A sustainable solution to
make social value easy and accessible for all
requires data driven systems and
standardised processes for validated impact. 
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Clear Social Value Goals

What social value should be requested?
How should social value be carried out?
How should social value be monitored? 

Tenders require bespoke
social value

Social value is a broad concept,
encompassing many practices such as
carbon reduction, employment, supply chain
practices and partnerships with charities,
social enterprises and local community
groups. In order to reach the requirements of
PPN 06/20, however, a company’s social value
activities need to deliver ‘added value’ to the
local area and be specific to the tender.
Therefore, some standard practices, such as
recycling or general traineeship schemes,
should not count as part of the social value
for a specific tender. 

Local authorities often struggle to define
which social value activities are required for
the tender due to various factors, often
including those outside of their control. This
results in generic guidelines which companies
do not know how to meet, partly due to many
companies’ lack of social value processes
and limited resources. This is a common
problem with new initiatives as without a
history of successes and failures, it can be
difficult to establish a comprehensive
process. 

Social value is a new concept 

Setting clear social value requirements for
companies bidding for tenders is a challenge
for a number of reasons. Most significantly,
local authorities feel that there is insufficient
‘guidance from the top’ around the specific
requirements for social value in tenders:

Although there are government outcomes
and an award criteria for social value (see the
recent Social Value Model), these are high
level headlines for broad social and
environmental issues, rather than tangible
and concrete requests. This has led to a sense
of frustration, as commissioners are now
responsible for requesting social value, but
feel that these high level guidelines do not
always transfer well to local needs. 
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https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/940826/Social-Value-Model-Edn-1.1-3-Dec-20.pdf


The challenge of frameworks

The two main frameworks in use are The
National TOMs Framework and the Social
Value Model, TOMs being the more
established of the two compared to the more
recent Social Value Model developed by the
government. The two models overlap in many
respects, but are not directly compatible and
neither framework encapsulates all the social
value requirements of all local authorities.
These frameworks inform local social value
policies that councils use to plan and
measure social value, with some local
authorities taking elements from both of
these frameworks, some building their own
and some having no council-wide policy at
all. 

Many councils feel that the national social
value frameworks do not suit the needs of
their local area. For example, one of the
targets of TOMs is hiring veterans, however
this is not suitable for some areas that have a
low number of veterans.

For rural areas, the frameworks seem to be
particularly unsuitable as their local needs
are very different from urban areas, for
example, instead of a focus on creating more
jobs and equal opportunities, the challenge is
to maintain farming businesses and
infrastructure. Other local authorities feel that
the frameworks do not put enough emphasis
on the areas they would like to prioritise, for
example, the environment. 

As a result, councils are increasingly choosing
to localise policies. This has its own limitations,
as councils have varied methods and data
sources to define the social and
environmental areas of focus. What is of
utmost importance for the success of
procurement related social value is to define
which outcomes can be realistically delivered
within certain timeframes by contractors,
keeping in mind that social value is delivered
alongside the service that the local authorities
are paying for.
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Solution
Firstly, each local authority needs clear and
consistent social value policies. The
government Social Value Model can be used
as the main framework, but the outcome
goals each authority chooses to endorse in
their policy should be based on data about
the local needs and their overall goals for
local development. Data science, AI and other
technologies should be used to make the
entire process of setting requirements easier
and more efficient. 

The second aspect of the solution is to
increase social value training for both
companies and local authorities. Impact is a
complex matter and impact goals can be
reached in different ways. Understanding
these causalities is essential for building
meaningful tenders and bidding for them.
Additionally, by standardising the process
and utilising technology to match impact
goals to social value activities, a more
democratic environment can be created for
both companies and local authorities. 

The third aspect is the need for a transparent
space for open discussions between
companies and local authorities regarding
social value delivery and tender specific
questions and answers. Companies have
expressed a need for case studies, example
bids and/or access to previous winning bids
for social value in order to get an idea of what
is expected if the criteria is too general in a
tender. Current practices for Q&A vary from
the more popular one-on-one verbal advice
to excel sheets circulated via email. To save
time and to ensure everyone receives the
same information, platform technologies
providing communication of all relevant
social value policy information, case studies
and advice are key.  
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Creating and Bidding for Tenders
Local Authorities

Social value requirements per tender
Due to the lack of consistent models and
guidance outlined above, local authorities
often struggle to create local social value
requirements for specific tenders. There are
also different philosophies used by different
authorities: some leaning on very specific
outcome criteria, and even proposed
initiatives, others giving an open playing field
for companies to bid with the most exciting
proposal. 

For commissioners working in local authorities
with no clear social value policy or other data
driven social value goal setting, planning
social value for tenders is especially
challenging. To find out the true need in their
local communities, these commissioners
need to coordinate with different
departments, from community engagement
to education. In order to be able to evaluate
the social value bids of tenders and to set
expectations for monitoring and reporting,
each tender needs realistic social value
requirements.

Social value 'investment' method
The problem then becomes even more
complex as there are so many different
approaches to social value. Social value
investment can be delivered through
employment, supply chain, sustainability
practices or community engagement and
local authorities are often wary of setting any
specific expectations or guidelines in order to
maintain flexibility, which leaves companies
uncertain on what would be reasonable or
expected.  

Creating added social value
Regular employment and standard
sustainability practices should not be used in
scoring social value plans, but it is very

difficult for local authorities to know which
activities are directly linked to a tender and
which are a part of the company’s regular
function. This grey area gives the advantage
to big companies, who have nationwide
programmes for employment and CSR
practises in place which are easy to allocate
to local areas. SMEs are meeting tender
requirements in a more bespoke manner,
which is a time consuming exercise in the
planning phase and trickier when it comes to
winning the contract. For example, large
nation-wide construction companies often
hire staff and trainees locally anyway for
construction projects as this is the most
convenient and cost effective solution to
achieve social value requirements for tenders.
This is often not the case for SMEs operating
with smaller teams and more limited
resources. Thus, this allows some companies
to create the illusion of added social value. 

SROI systems
As tender planning is a very complex matter
and the burden on public procurement is
ever-increasing, SROI (social return of
investment) calculation tools are often being
used to define the average social value per
activity to get an idea of which combination
of practices could create the most value in a
given local area. The benefit of SROI
calculation systems is that they allow
companies to bid and report back on this
same, statistical average system of social
value. However, this means that the intended
impact is only a numeric value with no
tangible action plan supporting it, especially
when it comes to community related
initiatives, charity and social enterprise
partnerships. When planning a tender with the
box-ticking approach encouraged by SROI
calculations, it is hard to give advice for
companies to create bids and give tips on
realistic delivery. 
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Companies

Defining the social value plan 
Due to a lack of prescriptive tender
requirements and, in many cases, less
emphasis on actionable social value plans,
bid writing has stayed mainly separate from
social value delivery. 

Since PPN 06/20 took place, social value has
fallen to bid managers to coordinate at the
bidding stage, whereas previously CSR
initiatives tended to fall to special CSR or HR
departments or were split by other parts of
operations or committees. Currently bid
managers are left with the burden of creating
social value plans independently and this is
even more challenging when external bid
writing services are used. As the social value
questions in bids are often open-ended, with
no set spend or area of focus, it is difficult to
determine what is expected and what ‘good
social value’ looks like. Unfortunately, it is not
rare to see mistakes in the social value
sections of bids due to the use of one-fits-all
bid writing techniques. 

How much to invest
Most companies do not have any particular
budget in mind when asked how much of the
contract value they are ready to ‘give back’ in
the form of social value activities. It is hard to
put a price tag on these activities, particularly
those that are internal, e.g. evaluating the
price of volunteering, product donations or
helping local communities with skills. As
tender criteria rarely state the expected
spend on donations or investments in
initiatives, companies have no idea whether
they fall short or over promise when it comes
to social value plans. This leads to vague bids
where the actual delivery is being negotiated
when the contract is won. This does not favour
the local area because since there is no initial
agreement, it is more difficult to  enforce
delivery of social value activities.

SMEs at disadvantage
A key motivation behind PPN 06/20 was to
level the playing field for different sizes of
companies to become government
contractors. SMEs, who often do not have
access to social value experts, struggle with
the bidding process and do not have budgets
for expensive SROI tools to match local
government bidding and reporting
requirements. This leads to them relying on
reusing plans or guesswork in answering
application questions. Therefore, we see a
lack of SME bids in general and the Social
Value Act enhancement taking the opposite
course than initially anticipated. 
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What is the real short term outcome and
long term impact expected (or a selection
to choose from)
The geographical target area 
Expectations of the social value delivery
(partnerships with local social value
organisations, focus on employment,
acquiring subcontractors, etc.)
Preliminary suggestions of local partners
to collaborate with for delivery
What are the resources that are expected
to be invested (donations, internal
resources, volunteering) based on local
needs
Delivery timeline based on realistic
expectations 

 Solution

The solution seems to be the inclusion of clear
tangible social value requirements for tenders
to favour those plans which are realistic and
reflect the real needs of the local area.
Companies are increasingly asking for
prescriptive, specific and realistic social value
instructions, rather than high level guidance. It
is important to have a model which helps
both local authorities and companies to
understand exactly how various outcome
goals can be delivered in practice by the
contractor. This model should be specific and
flexible at the same time. Companies have
different strengths, operations and resources
to give, which should be reflected in their bids
in order to be realistic. 

This means that tenders should provide
guidance on: 

1.

2.
3.

4.

5.

6.

This model will then only work if companies
apply with tangible, realistic plans, so that
local authorities know exactly how a company
is meeting social value requirements, taking
into account the size and resources of the
company. This thus makes the process fairer
and more standardised. Although we have
spoken with experienced procurement
officers who have developed skills to see
through social value plans, it is not a viable
long-term solution to rely on experience of
employment. 

Creating tangible bids for social value in this
way might seem daunting for any company.
Using the right resources and broadening the
bid writing team to include people
responsible for the actual local social value
delivery is a solution that will pay back. It
brings business. 

It is essential that communication, planning
and technologies are being used in this
process. Creating tangible bids manually may
involve hiring people in different locations to
pre-scout partners and coordinating
activities individually with organisations. This
is not feasible for either larger companies with
hundreds of tenders or for SMEs with only a
few tenders, but who do not have the
resources to spare when the likelihood of
winning a contract might be slim. 
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Challenge of Creating Social Value
Locally 
The problem is that current guidelines and
systems do not provide practical solutions for
delivering social value locally, leaving the
potential impact of PPN 06/20 unfulfilled.
Social value goals can be reached through
four areas of operations: Employment &
Training, Sustainable Practices, Supply Chain
and Community Engagement. Partnerships
with charities, social enterprises, community
initiatives and groups can be used in all of
these areas to create the requested social
value. The challenges and solutions below
focus on partnerships through product and
service donations, grants, fundraising,
volunteering, skills-based volunteering and
training. 

Local Authorities

The  geography challenge 
Local authorities of all sizes across the UK are
naturally keen for the social value generated
from tenders to be conducted in their district /
local area, in order to benefit local
beneficiaries. However, procedures for
communicating local beneficiary
expectations and requirements vary or are
not developed, which makes it difficult for
companies to find the right partners to work
with. The smaller the geographical target
area, e.g., one borough within a city, the more
difficult it is to define which beneficiaries
reached by a charity would live exactly within
the specified area. Similarly, it can be a
challenge to determine whether an
environmental activity specifically affects a
particular geographical area. This is then
linked to the next challenge. 

Inefficient time usage
Companies are constantly reaching out to
commissioners to ask advice to find local
partners for social value delivery.

 Procurement officers and other departments
of local authorities have to spend time
manually curating lists of charities and social
enterprises operating in the area and
providing unofficial advice over the phone -
often answering the same questions from
different companies completing bids. These
manual methods to support local social value
delivery take away time from other crucial
tasks and place a burden on procurement
departments. 

What are the needs of social value
organisations?
Procurement departments are not experts in
what support local social value organisations
(charities, social enterprises and unregistered
community groups) require. If a company has
an extensive volunteering programme in
place, but local social value organisations
require free services or money, the resource
mismatch makes the partnership impossible. 

Hasty or incomplete social value
When there are no strategic, realistic and
tangible plans from the bidding stage, social
value delivery often ends up being completed
in a rushed and sporadic manner. Local
authorities report social value being pushed
to the end of the contract, completed in a
very haphazard way or social value activities
left uncompleted. It is not possible to deliver
meaningful local social value and to create
long-term mutually beneficial partnerships
without good planning and communication
between companies and local beneficiary
organisations. 
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Companies

What are the local needs?
The experience of companies bidding for
tenders is very varied, as some companies
are completing multiple bids across the
country while others focus on the specific
geographic areas in which they operate.
Expertise in local areas and connections to
local organisations vary greatly from
company to company and this diversity in
experiences leads to very different
approaches to planning and executing
localised social value delivery. This results in
some companies having well intentioned,
generic social value delivery plans, which,
however, are not based on discussions with
local organisations. These plans are then
often not realistic for the local area and are
thus not possible to implement. Companies
that are well connected and established in a
certain local community already have
partnerships in place and find it easy to
continue working with these partners, thus
saving themselves time and money from
searching. 

The right match is important
Another problem arises is the mismatch in
what companies are planning to offer or what
the tender is requesting and what local social
value organisations would benefit from. We
often see that companies have different
approaches and strengths in local social
value delivery and therefore blanket
expectations can be dangerous. For example,
one company may be better suited for local
social value delivery in the form of
employment and traineeship schemes while
others lack the infrastructure to do so and
instead could offer monetary support to local
organisations. Neither approach is inherently
more valuable and both have the potential to
provide substantial meaningful social value. 

Unconscious bias
With many companies still heavily relying on
unofficial verbal advice from procurement
departments to deliver local social value
there is an inherent lack of transparency and
potential for subconscious bias. The same
verbal advice might not be given to everyone
and companies that are more recognised or
are previous suppliers may get better advice.
There is a fear of this unlevel playing field and
unintentional preferential treatment among
many companies across the country. 
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 Solution

The best local social value partnerships are
made by matching the real needs of local
communities to the expertise and resource
offerings of companies. This process should
not be time-intensive or manual and should
provide equal opportunity to companies of
different size, expertise and geographic
location. 

To maximise the impact of local social value
delivery, the focus needs to be on efficient
matchmaking in terms of outcomes,
geographical reach, resources offered and
timeframe for delivery. Companies need
direct and easy access to local social value
organisations in the areas they are tendering. 

whatimpact is a matchmaking marketplace
to match company resource offers with local

and nationwide social value organisations.
The platform tags all charities and social

enterprises based on the geographic location
of their beneficiaries, causes and the

resources they need. The platform uses AI to
recommend matches based on shared

values and impact goals. whatimpact can be
used to build social value bids or implement

social value activities in an easy, efficient and
transparent manner. 
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This means that the social value delivery can
be started from the beginning of the contract
and planned activities and contributions are
implemented. This is where this entire process
heavily benefits from matchmaking
technology. This will enable processes to be
streamlined, easily communicated and made
more time efficient for both companies and
local authorities alike. The more efficient the
matchmaking is, the more resources can be
allocated to actual social value. 



Reporting & Monitoring on Social
Value 
The obstacles companies and local
authorities alike face in the bidding and
delivery stage amount to issues with
understanding the impact of social value
activities. Social value is often not monitored,
reporting on outcomes is minimal and thus
the impact remains unknown. 

Local Authorities
Across the board the challenge that local
authorities face is a lack of standardised
reporting systems. 

Reliance on SROI calculations 
There is a heavy reliance on proxy values and
statistical averages to predict the monetary
value of the impact of social value activities
on local communities. However, these
methods do not reveal the real difference
made. We have heard from tens of councils
that they feel uncomfortable with the
popularity of SROI calculations as the sole
reporting method. When politicians, the public
or other departments in their districts ask
about the social value of a big contract,
procurement departments are often unable
to provide any reports or evidence of the local
community benefitting from the monetary
value of the impact.

This reliance on exclusively using proxy values
for reporting enforces a box-ticking approach
to social value. It is not a given that donations,
volunteering and supporting social value
organisations will always create a positive
impact. Some activities are nice to have, but
deliver no additional value. 

As the focus on social value grows, there is
equally a growing ambition from both
companies and local authorities to be more
rigorous in understanding qualitative impact,
ensuring that social value promises are
actually delivered and make a difference. 

Manual monitoring 
Manual monitoring is both time and resource
consuming, especially if there is no
standardised reporting model for social value
that matches the local authorities’ social
value policies, outcome criteria and the
original tender bids from the contractor.
Procurement departments and their
colleagues from other departments across
the country are already spending time
planning social value criteria for tenders,
finding local delivery partners for companies
and advising companies who are bidding,
therefore there is often little time or resources
available for monitoring the social value
activities. Companies should report on a
quarterly basis, which leads to box-ticking
reporting on other aspects of social value,
rather than on community engagement. It is
easy to report on how many apprentices
companies employed or how many tons of
material they recycled, but having qualitative
data to prove improvement in complex social
or environmental problems through
donations and delivery partners is difficult if
there is no system in place. 

If there is no validation in general, local
authorities cannot use their power to change
contractors in the middle of the contract
period based on a lack of social value delivery
- the prerogative given by PPN 06/20.
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Companies

Collecting social impact data 
Companies reporting to local authorities need
to prove that they have delivered the social
value plan and the impact created. The latter
is information companies cannot inherently
have as they did not actually conduct the
beneficiary or environmental work.
Companies struggle to collect outcomes and
impact details from their partners and have
to hire people to write reports with no
standardised structure. This is a big cost for
the companies and reduces their capability
to invest in real impact, rather than reporting. 

Therefore it is easier to use SROI calculations
or focus on outputs (the reach or scope of the
project delivered), leaving out the validated
outcomes and impact. Some say this is better
than nothing, but in the spirit of the Social
Value Act enhancement, this is just not
enough, nor can form a future standard. 

Lack of validation
There is a lack of follow-up and validation of
social value promises made at the bidding
stage. Many companies find it frustrating that
the winners of a given tender often do not end
up providing evidence of their social value
promises that might have originally seemed
unrealistically high. This is especially unfair to
smaller companies or companies who are
doing realistic bids with a high commitment
to delivery. Standardised validation across
the board is a must to retain a level playing
field and not encourage false promises in the
bidding stage. 
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Solution

There needs to be standardised, activity
based impact reporting that demonstrates
the real difference being made in quantities
and with qualitative data. The source for this
data can only be the charity, social enterprise
or community group who is actually working
with beneficiaries or delivering an
environmental project. This reporting should
then be made known to the supporters of
those projects: contractors and their contract
commissioners. This proven social value is
then easy to match with social value
intentions in tender bids. As reporting is time-
consuming, technology, automation and data
science should be used to ease the task of
actually delivering the report, but also
analysing and evaluating it. 

The reporting standard needs to be aligned
with international standards, but also match
with the government’s Social Value Model and
local policies. Understanding the
beneficiaries’ starting point or local 
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whatimpact has embedded an
internationally valid, BS 8950 aligned impact

reporting tool to the platform that allows
social value organisations to report back to

their supporters on real, validated impact. The
reporting combines the Social Impact Logic
model and Government Social Value Model

frameworks and include case studies,
testimonials, data evidence, videos and
photos of the project reported on. These

reports come in three formats and can be
distributed by companies to provide tangible

evidence on their contributions and social
value to procurement departments. 

environmental dilemma in detail and having
data to prove improvement is the only way of
evaluating whether the investment into
impact actually delivered social value to the
local community.

In terms of public procurement transparency,
there should be no reason to keep the
delivered impact only known to procurement.
Public data rooms/platforms help to inform
all stakeholders and save time from local
authority procurement. Also, it is important for
local authorities and companies to learn
which social value organisations deliver
impactful social value and have reporting
capabilities in place. This information should
guide future references and allocations of
support. 

For analysing the annual impact of local
procurement in general, the impact data
should be stored in one place and have a
standardised format so it could be analysed
as the overall impact in local areas delivered
by contractors. 



Conclusion
In order to follow a sustainable path to take
PPN 06/20 forward, it is time to have a public
conversation on the needs for improvement
within tender practices. As mentioned before,
all new initiatives take time to adapt to.
However, we need to be as ambitious as the
PPN 06/20 was set out to be. Hence, our
proposals for solutions. Otherwise, not
addressing the gaps presented in this paper
results in social value becoming a box-ticking
exercise with plans of hypothetical social
value activities and SROI values. 

At the same time this white paper was written
(February 2022), the UK government launched
a white paper on local deprivation and a vast
list of initiatives recommended to tackle local
social, environmental, cultural and economic
problems. This Levelling Up the United
Kingdom policy paper lists key areas of focus
in the quest to give equal opportunity for the
citizens of the UK to influence the course of
their lives and wellbeing: increase the jobs
and services in the private and public sector,
restore a sense of community and empower
local leaders and communities. This paper is
very much aligned with the intentions of the
Social Value Act and its enhancement. Tender
related social value goals can be achieved in
many ways through procurement. If
companies would invest 0.5% of their contract
value to close communities, this would mean,
with modest calculations, a £1500m injection
to environmental and social projects.
Therefore, we need to make sure the
investment happens and that it is targeted to
the right outcomes and delivered by most
impactful delivery partners on a local level.
The time is now. 

We at whatimpact are building a new data
driven, data science and AI solution to tackle
the challenges and deliver solutions to the
market with tangible social value planning,
delivery and understanding the impact. We
invite all parties understanding the
complexity of social value and believing in a
solution to join us and participate in our
development. We are dedicated to delivering
groundbreaking technology without cutting
corners or oversimplifying - we want to focus
on the evidence based difference being
made wherever government tender money is
used. 
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Sources
Levelling Up the United Kingdom from
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Procurement statistics: a short guide�� from
the House of Commons
Mayor to insist on 'social value' from
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Social Value can make Greater
Manchester a better place from GMCA
New measures to deliver value to society
through public procurement from the
Cabinet Office
The Social Value Model from the
Government Commercial Function
Social Value Act: information and
resources from the Cabinet Office

Secondary resources: 
One-on-one conversations with 

45 local councils/government
organisations representing
procurement and social value delivery
60 companies bidding for government
tenders

Specific survey amongst 
20 companies 
5 councils

2 workshops with target groups of
5 councils
15 companies

whatimpact primary research:
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The whatimpact.com platform has been designed to address the issues
discussed in this paper. Companies are using whatimpact to plan their social
value bids, find and match with local social value delivery partners and to
report back on their impact. For Local Authorities, whatimpact offers a
localised version of the platform. 

whatimpact are a leading expert on social value in the UK thanks to our
thorough research and close collaboration with local authorities, businesses,
and charities and social enterprises across the country.

To read our previous white papers, explore our Social Value Act Guide and a
plethora of other social value resources, visit our website.

Want to get in touch? 
Contact our CEO, Tiia Sammallahti
tiia@whatimpact.com

https://www.gov.uk/government/publications/levelling-up-the-united-kingdom
https://researchbriefings.files.parliament.uk/documents/CBP-9317/CBP-9317.pdf
https://lbndaily.co.uk/mayor-to-insist-on-social-value-from-contractors/
https://www.greatermanchester-ca.gov.uk/what-we-do/economy/social-value-can-make-greater-manchester-a-better-place/
https://www.gov.uk/government/news/new-measures-to-deliver-value-to-society-through-public-procurement
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/940826/Social-Value-Model-Edn-1.1-3-Dec-20.pdf
https://www.gov.uk/government/publications/social-value-act-information-and-resources/social-value-act-information-and-resources
https://whatimpact.com/

