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Thank you for expressing an interest in signing up to whatimpact.com. We have developed a template of our company profiles to give you an idea of the information you will need to fully complete your profile and start making offers. 

Once you have completed this template, visit whatimpact.com and transfer the collected information onto the online platform. This should help speed up the process and provides a safe space to store your data.

	
Sign up
Email:
Password:
Full Company Name: 




	
Great to have your organisation signing up!

Welcome to our matchmaking marketplace where companies and grant makers offering resources, and charities and social enterprises seeking resources, can connect and share with ease.

A few points for you to approve before continuing to your account:
1. 	By registering and creating a profile, I confirm that I am authorised to set up a whatimpact profile on behalf of my organisation.
2. 	I recognise that whatimpact is a matchmaking site, not a donation site. Donation transactions must be agreed externally between the parties matched.
3. 	whatimpact will upload comprehensive public data to the profiles monthly, for due diligence purposes. The data is auto-pulled from government sites and can be updated by profile admin by contacting the government sites directly. whatimpact is not responsible for updating or validating the profile data, on the behalf of any party. By creating an account you understand your responsibility to conduct your own due diligence, to the extent your organisation requires. We offer contact details and communication channels for this work.
4. 	When both the Supporter and Recipient have agreed a match, agreeing on the exchange of certain resources, we consider it a done deal. The data of the donation will then become public and present on your profiles. This activates related project greeting and impact reporting services for you to engage with your stakeholders.




	Create a whatimpact account
Firstly, which organisational type do you represent? Choose one of the following.
	Charity

i: Recipient

Your organisation should be registered with The Charity Commission for England and Wales or Scottish Charity Regulator. 
	Social Enterprise

i: Recipient

Your organisation should be registered with Companies House, as a Social Enterprise. Your organisation must deliver the social value work directly to those in need. If you are wanting to finance other social organisations, then you should set up a Company profile instead. 
	Company

i: Supporter

Your organisation should be registered with Companies House. You can also set up a profile for a team, branch, department or larger registered Companies.





Create account
	Grant Maker

i: Supporter

Your organisation should be registered with The Charity Commission for England and Wales or Scottish Charity Regulator.









	Confirmation

You’re about to do something important 
Great to have your company on board! Now it is time to complete your organisation's profile. Your profile consists of core information on your organisation, plus space to outline all the offers you will be making for charities and social enterprises. You will be suggested Recipient organisations to match with, but we also offer a filtering tool for you to find your own partners from our database.

In order for us to start matching your organisation with potential charities and social enterprises, you must place at least one offer on your profile. You then have the option to communicate with other organisations on our communication panel and receive proposed matches and applications.
Welcome to whatimpact, it’s time to make a difference you can see!




	On the live site, you will be directed to a page that breaks down your profile into:

Create Profile
How To Help
Contact
Media

Click on the section you want to update and start creating your profile.




	Core profile

Your Organisation

Trading name ………………………………………………………………………………………..……...
i: This is your trading name, i.e how do members of the public know you.

Registered name  …………………………………………………………………………………………...
i: This is your organisation name, registered with the Companies House.

Organisation type: There will be a dropdown list for you to choose from.

Registration number ……………………………………………………………………………………….
i: This is your Company House Registration number.

Companies House URL …………...…………………………………………………………….………..
i: Use this link to find your company details and copy paste your Companies House profile.
https://www.gov.uk/get-information-about-a-company


Press SAVE along the way to keep your data stored.


	
Choose Your Membership 

Once you have completed the first stage of your Core Profile, you will be invited to choose your membership package. This is in order for your company to create resource offers and start matching with charities and social enterprises. Memberships can either be monthly or annually and will be tiered according to the number of your company employees. 

As soon as you have completed the payment, you will be able to complete the rest of your profile. Return to your Core Profile.





Core profile

Your logo:   min 400px x 400px, JPG or PNG 

Key images:   Instert an image - 1920px x 1080px, JPG or PNG
i: Please include photos that reflect the spirit of your organisation and your work.

Instagram profile (optional)
Instagram: https://………………………………………………………………………………………….
i: So whatimpact users can stay connected and up to date with your work, link your Instagram. 
Your company

This profile is run by (select option): Company, branch, department, local unit, team

Please describe relationship (optional)

	
……………………………………………………………………………………………………………….

……………………………………………………………………………………………  0/250 characters.



What do you do?
Describe your business and the work you do.

	
…………………………………………………………………………………………………………………

…………………………………………………………………………………………  0/150 characters.



Your social mission

	
…………………………………………………………………………………………………………………

………………………………………………………………………………………....  0/150 characters.


i: What is the social value your company wishes to contribute to society? Your social purpose and action.



	Your goals to make a difference
Please enter up to 5 goals, 0/150 characters each:

1. ……………………………………………………………………………………………............................

2. ……………………………………………………………………………………………...........................

3. ……………..……………………………………………………………………………………….............

4. ……………..……………………………………………………………………………………….............

5. ……………..………………………………………………………………………………………..............

i: Your goals relate to your CSR / Social Value strategy. If you need help with your strategy, contact the whatimpact team using the chat functionality.

Example:
- We wish to help beneficiary organisations to develop their strategies and operations so they can grow and have more impact.
- We want to support young people to feel excited about their future by informing them on work and educational opportunities.



	Your cause & area of interest

What causes or areas do you want to support?
These filters harness AI technology to match organisations based on shared values and areas of interest. 

	Abuse
	Agriculture
	Animal Welfare
	Arts / Culture
	Boys / Men
	Carer Support
	Climate Change

	Children and Youth
	Community
	COVID19 Recovery
	Crime / Rehab
	Disability / Disorders
	Diversity/ Inclusion
	Education

	Environ-ment
	Elderly
	Employ-ment
	Equal Opportunity
	Food/ Hunger
	Girls / Women
	Health / Wellbeing

	Heritage / History
	Housing
	Human Rights
	Mental Health
	Military 
	Poverty
	Recycling

	Religion
	Rescue / Disaster
	Sanitation
	Schools
	Sports & Recreation
	Village Halls
	Waste

	Water
	Wildlife

	
	
	
	
	






	Geographic focus area
Please define your geographical areas of activity.
These filters harness AI technology to match organisations within your local community.

Multiple options will be availble to choose from, listed in a dropdown menue. 

Country of operation: …………………………………………………………............................................

Region of operation: ………………………………………………………….............................................



	
Testimonials
Please provide a testimonial from a project partner:

“………………………………………………………………………………………………..........................

 ………………………………………………………………………………………………..........................”

Who said this?: ……………………………………………………………………………...........................

Who do they work for?: ………………………………………………………………………………………

Please provide a testimonial from a beneficiary or a client that you have served:

“………………………………………………………………………………………………..........................

 
………………………………………………………………………………………………..........................”

Who said this?: ……………………………………………………………………………...........................

Who do they work for?: ………………………………………………………………………………………

I: If you would like the testimonial to remain anonymous, please write ‘Anonymous’.




	How you help

This information will be in the public domain and is an opportunity to showcase your existing CSR programme. Please give an overall summary of your activities, separate to your live offers. Add your live offers to charities and social enterprises via your dashboard.Top of Form
Bottom of Form
Money
Please give details of your financial contributions to charity that you want in the public domain.

The annual value of your donation: £

Please provide some detail around this:

…………………………………………………………………………………………………………………….

……………………………………………………………………………………………….  0/250 characters
i:This is the overall annual donation your company makes to one or multiple organisations including grants, employee contribution, payroll giving, fundraising or any seasonal donations.
Please provide the approximate total sum of the donations. 

i: Example: 
- help fundraising or giving donations.

Skills & Time (volunteers)
Please describe the support you provide and your annual volunteering scheme.

Number of hours available for each employee annually:

Number of employees in your volunteering scheme:

Details: ……………..…………………………………………………………………..……………….....…

……………………………………………………................……………..…………... 0/250 characters

i: Example: 10 hours per year / 100 people / We offer marketing advice. 
This includes helping to deliver campaigns, updating social media profiles, mentoring and delivering PR activities


Products
Please describe any products that you donate. 

The annual value of your donation: £

Details: ……………..…………………………………………………………………..……………………

……………………………………………………................……………..…………... 0/250 characters

i: Example: Sport & Leisure equipment/ PPE

Services
Please describe any pro bono services that you donate. 

The annual value of your donation: £

Details: ……………..…………………………………………………………………..……………………

……………………………………………………................……………..………….... 0/250 characters

i: Example:
- Printing facilities / We allow 5 charities per month to use our services to print information for their campaigns. 
- Occasionally our law departments offer free services to social enterprises and charities. For the current fiscal year, our budget is £50,000.  

Annual Report
Upload your annual report.
File should be a maxinum of 10Mb and in PDF Format



	Contact details 

Please note the phone number and email address that you provide will only be visible to the admin of the charity / social enterprise when you match. Once you have matched, you are able to communicate via the inbox. This is intended to be the primary communication channel for whatimpact members. Social media and website links are visible to the public.


Your website: https:// ……………………………………………………......……………………………….

Primary Email: ….………………………………………......…………………………………………….......

Telephone (incl area code): ……………………………………………………......………………………..

Social Media 
To help others stay current, connected and up to date with your work, link your social media accounts. 
We push traffic towards your projects through public promotions via social media and blogs.

Add links: https:// ………………………………………...…………………………………………………....


Add links: https:// ………………………………………...…………………………………………………....

i: Examples: Facebook, Linkedin, Twitter, Youtube and Instagram


Media

Add images and videos to help members get an understanding of who you are as a company. 

Congratulations, your core profile is all done! In order to start matching with charities and social enterprises, go to your dashboard and create at least one offer.

Go to your DASHBOARD at the top of your screen.



	How to create a resource offer:

To create an offer, please go to your DASHBOARD.

Offers: whatimpact encourages supporters to allocate money, skills and time (volunteers), products and service donations, in a transparent and efficient way. 

Top tip! The offers that receive the most applicants are grants, pro bono services and new products. 

Create a Money offer:

We recommend that your minimum donation is £1,000. If you donate £5,000+ you are eligible for a social impact report. Please tick if you would like to receive a report.

Offer name: ……………………….………………………………………………………….………….
i: This will be revealed publicly.

Type of donation:  Restricted Grant, Unrestricted Grant, Fundraising Money

Payment duration: ……………………….……………………………………………………………….
i: one off payment or recurring

Social impact report required:  YES / NO
Please tick if you would like to receive a report.

Please define the value of this support: £………

How many instances of these offers are available: ………. / offer has limited availability

Make private:  YES / NO

i: Our private option means that information is only visible to supporter or recipient profile admins. If possible, we recommend that you state the value of your donation. 
This gives applicants a better idea of whether the offer is suitable for them to apply.

More donation details:

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………..   0/400 characters

Criteria
Please describe the eligibility requirements for this offer
……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………..   0/400 characters
i: This is the public description of the criteria for the donation.

Due diligence – YES / NO (private between you and recipient admin)

 Please add a question to assess the relevance of the application. You can add up to five questions
 that require a YES / NO reponse. 0/200 characters each.

1 …………………….…………………………………………………………………………………………..

2 …………………….…………………………………………………………………………………………..

3 …………………….…………………………………………………………………………………………..

4 …………………….…………………………………………………………………………………………..

5 …………………….…………………………………………………………………………………………..

i: Example:
- Have you already secured funding for this operation? Would this grant be top-up funding?

Due diligence – Reasons to work together (private between you and recipient admin)

You can add multiple open questions to assess the relavence of the application.

Ask open questions which help you make decisions on which organisations and their projects you´d be shortlisting. You can also ask additional information from the organisations after they have applied via your communication dashboard.

1 ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………..   0/400 characters

2 ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………..   0/400 characters


Offer type: Skills and time

The sharing of skills and knowledge gives charitable organisations agency and independence.

Offer Name:  …………………………………………………………………………………………………
This will be public.

Please generate a skills-based volunteering offer with as much detail as you can provide in order for organisations looking for support to get a good view on the value, type and duration of the support.
You can specify the offer in one-on-one conversations with applicants on our communication dashboard, but we recommend the value/benefit to stay the same as this is your official offer to be applied for.
Category of skills based volunteering: (options will appear in a dropdown list)

……………………….………………………………………………………………………………………….
i: Exmaples: IT, Legal, Marketing, HR, Property, Logistics +

Type of skills based volunteering: (options will appear in a dropdown list)

……………………….………………………………………………………………………………………….
i: Exmaples: Strategy, Consultancy, Planning, Implementation

Delivery method: (options will appear in a dropdown list)

……………………….………………………………………………………………………………………….
i: Zoom, in person, Teams etc

Level of expertise: (options will appear in a dropdown list)

……………………….………………………………………………………………………………………….
i: Director, senior, junior, mixed team

Value of donation: £…….


Delivery allocation: (hourly / daily / flexible)

……………………….………………………………………………………………………………………….

Number of volunteers / flexible team: ……..

Total input per employee (days/ hours):  ……..

Donation summary:

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………… 0/350 characters


Criteria
Please describe the eligibility requirements for this offer

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters
i: This is the public description of the criteria for the donation.

Due diligence criteria YES/ NO (private between you and recipient admin)
Please add a question to assess the relevance of the application. You can add up to five questions.
These questions should be phrased in a way that allows a YES or NO answer


1  ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

2 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

3 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

4 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

5 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

Example:
- Have you already secured funding for this opperation? 

Due Diligence – Reasons to work together (private between you and recipient admin)
You can add multiple open questions to assess the relevance of the application.
Ask open questions, which help you make decisions on which organisations and their projects you´d be shortlisting. You can also ask additional information from the organisations after they have applied via your communication dashboard.
1  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters

2  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters

3  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters


Offer type: Services

Services help the smooth-running of recipient organisations, so that they can focus their time, energy and money on what really matters; their outreach.

Offer Name:  ……..……………………….……………………………………….……………………..…..
This will be revealed publicly.

Service description: ……………………….……………………………………….………………………..

……………………….…………………………………………………………………… 0/100 characters

Deliver from (date) to (date) / flexible: …………………………………………………………………..….

Define the value of this support: £………            Make private: …………..

More donation details: …………………………………………………………………………………..……

……………………….………………………………………………………………………………………….

……………………………………………………………………………………………… 0/350 characters

Criteria
Please describe the eligibility requirements for this offer

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters
i: This is the public description of the criteria for the donation.

Due diligence criteria – YES /NO (private between you and recipient admin)

Please add a question to assess the relevance of the application. These questions should be phrased in a way that allows a YES or NO answer. You can add up to five questions.

1  ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

2 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

3 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

4 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

5 ………………….…………………………………………………………………………………………….

……………………….……………………………………………………………………..  0/200 characters

Example: 
- Are your beneficiaries located in this area? Do you have the facilities to host our service?

Due diligence - Reasons to work together (private between you and recipient admin)
What else would you like to learn about your recipient applicants?

1  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters

2  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters

3  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters
i: Example: Why should your organisation receive our donation? What do you see the impact of the contribution to be?


Offer type: Products

Charities and social enterprises are always looking for product donations to save costs and widen their reach. These can be used or new. 

Offer Name:  ……..……………………….……………………………………….………………………….
This will be revealed publicly.

Product description: ……………………….……………………………………….………………………..

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………… 0/350 characters

Number of products: ………..

Value per product: £ .………..

Total value of products: £ .………..              Make private: ………..


More donation details ……………………….……………………………………….………………………..

………...……………………….……………………………………….………………………………………..

……………………….…………………………………………………………………… 0/350 characters


Criteria
Please describe the eligibility requirements for this offer
……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….……………………………………………………………………  0/400 characters

i: This is the public description of the criteria for the donation.

Due diligence criteria – YES / NO (private between you and recipient admins)

Please add a question to assess the relevance of the application. You can add up to five questions.
These questions should be phrased in a way that allows a YES or NO answer.

……………………….…………………………………………………………………………………………….

……………………….…………………………………………………………………… 0/200 characters
i: Example:
- Have you already secured funding for this operation?

Due diligence - Reasons to work together (private between you and recipient admin)
What else would you like to learn about your recipient applicants?

1  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters

2  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters

3  ……………………….……………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….………………………………………………………………………………………….

……………………….…………………………………………………………………….  0/400 characters
i: Example: 
- How would you use the products?



[bookmark: _GoBack]
Thank you for taking the time to complete your whatimpact profile template. 

You are all ready to go! 

Once your profile goes live, you’ll be able to find charity and social enterprise member projects in your DASHBOARD and LIVE PROJECTS section. Visit the projects and message the members directly. You will also receive applicants and will be able to manage them by visiting your DASHBOARD and APPLICATIONS. 

We wish you an impactful journey on the platform.

See you then,

whatimpact team
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